
MARVEL SUPER 
HERO DAYS



WHAT IS A MARVEL SUPER HERO DAY?

• Marvel Super Hero Days are an immersive Marvel 
experience at professional sports stadiums & arenas

• Elements of a Marvel Super Hero Day include:

• Marvel IP rights

• Co-branded promotional giveaways 

• Content featuring Marvel IP

• Marvel themed in-game activations

• Exclusive Marvel retail products

• Potential to incorporate a presenting sponsor

 
 



WHY HAVE MORE THAN 200 SPORTS TEAMS 
PARTNERED WITH MARVEL?•

 
 

• Increased ticket sales

• New fan acquisition

• Retail sales 

• Fans arrive early and stay later 

• Enhance the fan gameday experience

• Sponsorship activation 

• Social media buzz 



WHY DO TEAMS INVEST? 
INCREASED ATTENDANCE •

 
 

   Team (MLS)         ‘23 Marvel Game Attendance    ‘23 Average Attendance           % Increase      

New York Red Bulls                20,014                                                  16,942                              18.13%  

Charlotte FC                          43,613                                                   35,620                              22.44%  

Nashville SC                           30,109                                                  28,604                              5.26% 

 FC Dallas                               17,948                                                   17,165                                4.56%                 

                                                                                                                               

                                                                                                                                       



2023 ATTENDANCE STATS 
HIGHLIGHTS •

 
 

New York Red Bulls (7/8/23)- 15% increase for a Saturday match at the time (avg. 17,419). 
Attendance was 11% higher than the average game with a giveaway/theme night (avg. 18,102). The 
match was 10% higher than 2022 MSHD activation (Saturday 8/13/22, att. 18,218)   

Charlotte FC (7/8/23)-  20% increase for a Saturday match at the time (avg. 36,280). 17% higher 
than the average match with a giveaway/theme night at the time (avg. 37,378)  

 
Nashville SC (7/12/23)- First ever Wednesday night sellout in club history (since 2020)  

FC Dallas (9/23/23)- First ever Marvel-themed Drone Show in MLS. Sixth highest game with a 
theme night/giveaway at the time   



•

 
 

New York Red Bulls (8/13/22) (Att. 18,218)- The game produced a 13% increase in attendance 
over average (avg. 16,063). 11% increase for a Saturday match at the time (avg. 16,389). The match 
was the 3rd highest attended match of the season at the time, and the 2nd highest Saturday match 
at the time.    

2022 ATTENDANCE STATS 
HIGHLIGHTS 



•

 
 

MLS PROMOTIONAL 

GIVEAWAYS BEST PRACTICES



BOBBLEHEADS



 EXCLUSIVE POSTERS



 CHALLENGE COIN & SCARF



 LED NECKLACE GIVEAWAY



•

 
 

PRE/IN-GAME ACTIVATIONS

BEST PRACTICES



PHOTO BACKDROPS



PHOTO BACKDROPS



STADIUM FLAGS



SCOREBOARD GRAPHICS

CLICK HERE TO PLAY

https://docs.google.com/file/d/1eFhGaVfkq7nbDrdbPae7ru4W6UUVqCV_/preview
https://drive.google.com/file/d/1eFhGaVfkq7nbDrdbPae7ru4W6UUVqCV_/view?usp=sharing


SCOREBOARD GRAPHICS

CLICK HERE TO PLAY CLICK HERE TO PLAY

https://docs.google.com/file/d/1YRQD9AJy6hDevbM02CDP4st4ZwVjujqS/preview
https://docs.google.com/file/d/18uoDZRfDiLFDAIYoZmENyHbfFKPqkQOd/preview
https://drive.google.com/file/d/1YRQD9AJy6hDevbM02CDP4st4ZwVjujqS/view?usp=sharing
https://drive.google.com/file/d/18uoDZRfDiLFDAIYoZmENyHbfFKPqkQOd/view?usp=sharing


SCOREBOARD GRAPHICS



CONCOURSE GRAPHICS



HYPE VIDEO

CLICK HERE TO PLAY

https://docs.google.com/file/d/1mxzCzi1I7xqtRVsRafolZX0OHkaS_GwQ/preview
https://drive.google.com/file/d/1mxzCzi1I7xqtRVsRafolZX0OHkaS_GwQ/view?usp=sharing


BALL DELIVERY INTRO

CLICK HERE TO PLAY

https://docs.google.com/file/d/1wJdPMtX4EQ66CASUk8guId1gGBvI3WXq/preview
https://drive.google.com/file/d/1wJdPMtX4EQ66CASUk8guId1gGBvI3WXq/view?usp=sharing


MEMORY MATCH GAME

CLICK HERE TO PLAY

https://docs.google.com/file/d/1oTSWhuoQLIfiD48AGIYFkvH9ArQ1jdOg/preview
https://drive.google.com/file/d/1oTSWhuoQLIfiD48AGIYFkvH9ArQ1jdOg/view?usp=sharing


MEMORY MATCH GAME



•

 
 

SOCIAL MEDIA/MARKETING 

BEST PRACTICES



PLAYER REVEAL VIDEO & PROMOTION

CLICK HERE TO PLAYCLICK HERE TO PLAY

https://docs.google.com/file/d/1XbK5dAQl8xKZRJ5ZhV6wxL9nMKzhn3TT/preview
https://docs.google.com/file/d/1X4qxfDdjvluMCOtpkoRHJfTs7iyv2Msi/preview
https://drive.google.com/file/d/1X4qxfDdjvluMCOtpkoRHJfTs7iyv2Msi/view?usp=sharing
https://drive.google.com/file/d/1XbK5dAQl8xKZRJ5ZhV6wxL9nMKzhn3TT/view?usp=sharing


SOCIAL MEDIA GRAPHICS



SOCIAL MEDIA GRAPHICS



SOCIAL POSTS



LINEUP GRAPHICS



SCORE GRAPHICS



BILLBOARD GRAPHIC



EMAIL GRAPHIC



FAN COSPLAY/ACTIVATIONS



TEAM PUP COSPLAY



•

 
 

RETAIL

 BEST PRACTICES



RETAIL



•

 
 

POSTGAME 

ACTIVATIONS



DRONE SHOW

https://docs.google.com/file/d/19bbYuRQHzLPQpVPF8liSHIP4zhYTIVjq/preview


CONTACT

Chris DiGeronimo
Marketing & Creative Coordinator

chris@athlife.com  
718.687.0937
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